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ChatGPT Blog Post Writing Template (2025-Ready)

Alright, here's the deal: if you're cranking out blog posts in 2025 and not using
ChatGPT, you're doing it the hard way. But if you're just copy-pasting Al blurbs
with zero structure or strategy? That's how you end up with content that sounds
like it was ghostwritten by Clippy.

This fill-in-the-blanks template gives you the best of both worlds — Al speed,
human brains. It's how | (20 years deep in content, SEOQ, and CRO) keep posts
ranking, converting, and actually sounding like they came from someone who's
not a robot intern.

Use it, tweak it, make it yours.

STEP 1: Define the Essentials

Before you let ChatGPT run wild, you've gotta do the thinking upfront. Otherwise,
you'll get 2,000 words of vague, bloated rambling — because Al will happily
generate filler if you don't tell it exactly where to go. Your job is to steer.

Once you've filled this out, feed it to ChatGPT (or whatever Al tool you're using) to
build your first draft. Start with a prompt like:

“I'm writing a blog post and need help turning this into an outline. Here's what I've
got..”

Blog Title (working):
What's the post about in one line? Just a working title — you'll polish it later.

Audience:
Who are you talking to? Get specific — think role, industry, pain points.

Goal of the Post:

e Inform / Educate / Inspire / Convert? (Pick one — not all four.)
e What do you want the reader to do next? (e.g., download a guide, book a
call, share the post)



Topic:
What's the one helpful idea your post will focus on? Be clear, not clever.

Target Keywords / Phrases:
Use actual tools to find what people are searching for. Don't guess. Try:
— Semrush, Ahrefs, AnswerThePublic, Google Trends, Ubersuggest, Perplexity.ai

e Primary Keyword:
e Secondary / Long-tail Variations:

STEP 2: Turn Your Outline Into a Draft
Now that you've got a solid outline, it's time to hand it off to your Al assistant to
build a first draft — fast.

Paste this into ChatGPT (or your Al tool of choice), and let it know you've already
done the groundwork. Here's your prompt (adjust as needed):

Act as a senior content marketer. I've created an outline for a blog post and need
your help turning it into a clear, helpful, well-structured draft — optimized for both
Al search (ChatGPT, Perplexity, Bing, etc.) and human readers.

Here’s the structure | want:

e Strong hook that addresses a pain point or curiosity

e Brief intro explaining what readers will learn

e Clear H2s based on the outline

e Helpful, specific content — no filler, include at least 3 cited sources from
reputable outlets.
Bullets, examples, and summaries throughout

e A solid CTA or takeaway at the end

e FAQ section using real search questions

Voice/tone: [Insert tone here — e.g. smart but casual, witty but professional]

Here's my outline: [Paste outline here]



STEP 3: Edit with Human Eyes (and Go Back-and-Forth)

Now the real work begins. ChatGPT gave you a draft — but you're not
copy-pasting that thing straight into WordPress. You're shaping it. Tightening it.
Making sure it actually follows your outline and sounds like you.

This is where you go back and forth with the Al. Ask it to:

Expand thin sections

Examples of what to ask ChatGPT:

This section on email opt-ins feels light — can you give me three specific
lead magnet ideas with examples for each?

Expand this paragraph into a step-by-step walkthrough. Assume the reader
has never used this tool before.

Can you break down this part into pros and cons with a short intro and a
summary takeaway?

Give me two short case study-style examples to support this claim.

Add a short paragraph explaining why this matters for small business
owners specifically.

This feels like it skips over the ‘how’ — walk me through the process in 3—-5
clear steps.

Add data or examples:

Examples of what to ask ChatGPT:

Add a recent stat (from 2023 or later) about average email open rates for
B2B companies.

Can you include a real-world example of a brand that used this strategy
successfully?

What's a compelling data point | can use to back up the claim that
short-form video converts better than static posts?

Give me a comparison chart of paid vs. organic lead gen ROI.

Find a quote from a well-known marketer or business leader that supports
this point.

Include a benchmark so readers know what a ‘good’ result looks like here.



Can you show an example of what this kind of CTA might look like in a real
blog post?

Suggest relevant images or graphics

Examples of what to ask ChatGPT:

What kind of graphic would help visualize this 3-step process?

Can you describe a simple infographic idea to explain this content strategy
framework?

Suggest an image that would make this section about bounce rate more
engaging.

Give me a list of visuals that could support this point — charts,
screenshots, diagrams, etc.

What's a good stock photo idea for this section that doesn't feel cheesy?
How could I turn this example into a side-by-side comparison image?
Would this section work better with a flowchart or checklist graphic?

Rewrite in a more specific voice

Examples of what to ask ChatGPT:

This sounds too generic — rewrite it in a confident, slightly sarcastic tone
like a seasoned marketer talking to other pros.

Make this sound like I'm talking to a friend over coffee — casual, direct, no
buzzwords.

Rewrite this for a skeptical founder who's heard all the fluff before. Make it
blunt but helpful.

Can you make this sound more like how | actually talk? Think smart,
informal, a little bit salty but never rude.

Give me a version of this that sounds like it's coming from someone with
10+ years of experience in SaasS.

Rewrite this paragraph to speak directly to nonprofit marketers juggling 10
things at once — make it empathetic and real.

Ask it to: Include helpful internal or external links
Tip: Plug your blog URL into ChatGPT and ask it to scan for relevant content you
can interlink.



Examples of what to ask ChatGPT:

Here’s my blog URL: [yourdomain.com/blog] — can you suggest 2-3
internal posts that would naturally link from this section?

What's a relevant external article or stat | can cite to support this claim
about Al-driven SEO?

Can you find a credible source | can link to that backs up the stat about
mobile-first indexing?

What blog post from my site would be a good next read after this section?
Suggest where | can naturally link to my lead magnet on content strategy
within this post.

Add 1-2 outbound links to trusted sites that would boost authority for this
section.

Give me a link to an updated industry report | can cite here — make sure it's
from 2024 or 2025

Then you step in and do the human stuff:

Cut out anything that screams Al. Phrases such as:
In todays digital landscape
With the ever-evolving world of technology
It is no secret that
In conclusion it is clear that
More and more businesses are realizing the importance of
This powerful tool can help streamline your workflow
The benefits are endless
Lets dive in
Stay ahead of the curve
Leveraging cutting-edge solutions
As we navigate the modern era
o This article will explore
Rewrite intros and conclusions to sound like you
Add a personal story, case study, or POV to stand out
Use real examples, screenshots, infographics
Break up long paragraphs into 2-3 line chunks

o o0 o 0o 0o 0o O O O o O



Pro Tip: Run your final draft through an Al detector like Originality.ai — not to
“pass a test,” but to make sure it sounds human. Aim for 30—50% human input:
structure, voice, examples, clarity. Al can draft, but you bring the trust and
authority.

STEP 4: Add These Al-Search Optimization Moves

Al-powered search tools like ChatGPT, Perplexity, Bing, and Gemini don't just scan
for keywords — they look for clarity, intent, and structure. So your blog post needs
to be useful, readable, and scannable by both machines and humans. Here's how
to hit that sweet spot:

Title: Start with a search-focused title — something a real person would actually
type into a search bar. Think natural language, not keyword stuffing. “How to Get
More Email Signups Without Paid Ads” is way better than “A Simple Content
Strategy That Actually Worked For Me”. | like to use a headline analyzer (I aim for a
score above 80) to choose my best blog titles.

Prompt Examples:

e Based on this blog topic: [insert topic], give me 5 title ideas that sound like
real questions someone would type into Google.

e What's a natural-language blog title for a post about [insert topic] that
would show up in Al search or a featured snippet?”

e Rewrite this keyword-heavy blog title to sound like something a person
would actually say or search: [insert current title].

e Can you give me title options that start with ‘How, ‘What, or ‘Why’ based on
this topic: [insert topic]?

e Write 3 blog titles using conversational search style — think voice search or
what someone would ask ChatGPT.

e What would be a helpful, plainspoken blog title for this content? Keep it
clear, not clever: [insert content summary or outline].

e Give me 5 blog title ideas that are naturally phrased, direct, and sound like
they came from a Google search — no buzzwords or clickbait.

e What's a long-tail blog title that answers this question directly: [insert
common user query]?

e Turn this idea into a blog title that sounds like a real human question:
[insert idea or keyword].


https://www.isitwp.com/headline-analyzer/

Generate blog titles for this post that use natural phrasing — avoid keyword
stuffing and keep it skimmable.

Answer the Question Fast: Your blog exists to solve a problem, answer a
question, or explain something — so do that immediately. Don't bury the lead
under three paragraphs of “setting the stage.” Use the inverted pyramid
technique (just like journalists): put the most important info at the top, and
expand later if needed.

Why? Because most readers won't scroll. And neither will Al. If you don't answer
the core question fast, you're not getting featured in Al snippets — and your
human reader is already bouncing.

Prompt Examples:

Rewrite the intro to this blog so it answers the core question in the first
paragraph — then expand on the details after

Act like a journalist. Start this post with the most important takeaway first,
then provide background and supporting info after

Remove any fluff and get straight to the point. What's the quickest, clearest
way to answer this reader’s question up top

Using the inverted pyramid technique, rewrite this section so the main
point comes first, followed by supporting info

What's the one-sentence answer to this blog’s main question? Write that
first, then build the rest of the intro around it

Revise this opening to make it skimmable and direct. Assume the reader
only reads the first 3 lines

Rewrite this intro so it gives the answer right away — skip the setup, and
use the rest of the post to explain or expand

How would a search engine summarize the answer to this blog’'s main
question in 2—-3 sentences? Write that at the top

Can you start this blog with the TL;DR version of the answer, then follow it
with the why/how/details

Pretend this blog is going into Google’s Al snapshot — what would it need
to say in the first paragraph to qualify



Format for Humans and Al

Use H2s that double as search queries wherever possible. Instead of “Why This
Matters,” try “Why ChatGPT Is Changing How We Write Blogs.” Subheadings should
reflect real questions people ask — and help Al understand your content’s
structure.

Prompt Examples:

Rewrite the subheadings in this blog so they sound like real questions
people would type into Google or ask ChatGPT

Replace vague H2s with search-friendly phrasing that reflects user intent
and natural language

Give me alternative subheadings that are formatted as common search
queries

Update the H2s to be question-based so they help with Al readability and
featured snippet potential

Turn these section titles into conversational questions that could be picked
up by Al or voice search

Suggest H2s that clearly reflect the reader’s core questions, using natural
phrasing

Rewrite all H2s using “how,” “what,” “
real search behavior

Can you turn each main point into a subheading that functions as a
standalone question

Format these headings so they double as SEO- and Al-friendly questions
Give me subheadings that both organize the content and match how
people search for this topic

why,” or “when” to make them match

Readable: Make it skimmable: use short paragraphs (2-3 lines), bullet points for
lists, and bold key takeaways. Most readers are scrolling on mobile or scanning
in Al snippets — help them find what they need fast.

Prompt examples:

Rewrite this blog to make it more skimmable with short 2—-3 line
paragraphs



Break up long paragraphs into smaller chunks that are easier to read on
mobile

Format this section using bullet points where it makes sense to simplify
information

Highlight key takeaways in bold so readers can scan and still get the main
points

Turn this content into a layout that works well for mobile users and fast
readers

Make this blog easier to skim by reducing blocky text and adding visual
hierarchy

Reformat this to be more reader-friendly with spacing, bullets, and bolded
phrases

Edit this post so the formatting supports quick scanning and helps with Al
snippet recognition

Apply best practices for readability — short paragraphs, bullets, bold
highlights

Go through this content and optimize the layout for both mobile readers
and Al display

Show, don't just tell. Drop in images, infographics, or quick how-to videos where
they add clarity. A screenshot or diagram can explain what five paragraphs can't.
Al may not “see” the image (yet), but your human reader will thank you.

Prompt Examples

Suggest visuals (images, diagrams, or infographics) that would help
explain this section more clearly

Where could | add a screenshot or visual example to support this
explanation

Give me ideas for an infographic that would summarize the key points in
this section

Recommend a how-to video or visual walkthrough that could enhance this
part of the blog

Identify areas in this post where “showing” would be better than just
“telling”

What kind of chart, flow diagram, or comparison table could replace this
block of text



Suggest a visual that would help explain this process step-by-step

Propose image or video content that would make this explanation easier to
grasp

Where can | use a visual example to simplify or reinforce this information
Give me ideas for custom visuals or media that would make this blog more
engaging and useful

FAQ: Add an FAQ section at the end using real follow-up questions pulled from
Google’s “People Also Ask,” Perplexity’s follow-ups, or autocomplete tools. These
sections help your blog get picked up for conversational queries and voice
search results.

Prompt Examples:

Generate a list of follow-up questions related to this topic that people
might ask in Google or ChatGPT

What are some “People Also Ask” style questions | can include as an FAQ
at the end of this post

Give me 3-5 real-world follow-up questions that could appear in Al tools
like Perplexity or Bing

Suggest FAQ questions based on what users typically ask after reading
about this topic

Use autocomplete-style phrasing to write natural-language questions for
an FAQ section

Write an FAQ section with short, direct answers using questions people
would search for

What questions would a curious reader ask next after reading this post
Add questions and answers that could help this blog show up in voice
search or Al summaries

Give me FAQ-style questions pulled from common search queries on this
topic

Write a closing FAQ section based on related queries found in Google or
Perplexity

CTA: Give Them a Next Step: Finally, don't leave your reader hanging. Give them
a clear, logical next step — not just a throwaway line like “Let us know what you
think.” Anticipate what readers will want next. Link to related posts, offer



downloadable tools, or provide deeper guides. Al may serve your post first — but
it's on you to keep them curious.

The longer someone stays on your site, the better it is for engagement, SEO, and
conversion. So keep them moving — give them something that connects to what
they just read and adds more value. Make the CTA feel like a natural extension,
not an afterthought.

Prompt Examples:

e Suggest a clear, actionable CTA based on what the reader just learned in
this post

e What's the most logical next step a reader would take after finishing this
article

e Recommend a related post, guide, or downloadable resource to link as a
CTA

e Write a CTA that feels like a natural continuation of the content, not just an
add-on

e Give me a CTA that encourages engagement and keeps readers on my site

e What can | offer the reader next to keep them curious and moving through
the funnel

e Suggest a CTA that's specific, helpful, and directly connected to the blog
topic

e Where in this post could | include a link to a tool, lead magnet, or case
study

e Propose a CTA that builds trust and offers additional value — not just
“contact us”

e Based on this blog's topic, what would be a compelling internal link to drive
the next click

Use Structured Data: Add FAQ and How-To schema (if you're using WordPress,
use a plugin like RankMath or Yoast). It helps Al understand your content’s
structure and relevance. If you're having ChatGPT generate the schema markup
manually (using JSON-LD), always validate it using the Schema.org validator or
Google’s Rich Results Test. Even one small formatting error can break your
structured data and cost you visibility.



https://validator.schema.org/
https://search.google.com/test/rich-results

Prompt Examples

e Reformat this FAQ so it qualifies for FAQ schema
Rewrite this tutorial into a clear step-by-step format that would work with
How-To schema

e Based on this blog, what content could be eligible for schema markup
(FAQ, How-To, etc.)

e Turn this blog into a structured FAQ with short, clear answers

e Format this process guide so it works with schema for a how-to post

e Identify parts of this blog that | could optimize for structured data and
explain how

Step 5: Fact Check

ChatGPT is like a drunk Intern with confidence issues.It will make up facts. It
will hallucinate sources. And it'll sound real confident while doing it.

So before you copy-paste anything into your blog:

1. Google that stat — And no, not from 2016. Sort by last year.

2. Run it through Perplexity — Ask it: “Source?”

3. Double-check in ChatGPT-40 — “Summarize this—did it miss anything
obvious or lie to my face?”

Red Flag: If the summary is vague, your content isn't just weak—it's
useless.

Final Notes: Stop Obsessing Over Clicks

Plan for Zero-Click. Yes, clicks still matter — but they’re not the whole game
anymore. In an Al-dominated search world, people often get their answers
without clicking. That doesn’t mean your content failed. If your blog shows up in
ChatGPT, Perplexity, Google’s Al overviews, or “People Also Ask” boxes, that's
brand exposure at the moment of intent — and it builds authority.

So stop writing just to get traffic. Write to be the answer.

Use internal links, subtle brand mentions, and strong takeaways. Every Al snippet,


https://hellodigim.com/2025/06/03/how-to-win-in-the-world-of-zero-click-search/
https://hellodigim.com/2025/06/03/how-to-win-in-the-world-of-zero-click-search/

guote, and mention is a chance to stay top of mind, even if users never visit your
site.

Measure Visibility Differently. Clicks are now just one signal — not the goal.
Instead, track:

e Impressions (especially in Al and SERP features)
e Featured snippets and FAQ appearances
e Time on page + scroll depth

e Brand searches after exposure (“who wrote that?” is the new click)

The bottom line? In 2025, being seen is often more valuable than being clicked.
Start optimizing and measuring like that's true — because it is.
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